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G r a p h i c  E l e m e n t s

Brand Application

Coffee MugsT-shir t  Design
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G r a p h i c  E l e m e n t s

Brand Application

Email Template

Email  S ignature

T h a n k  y o u  f o r  y o u r  P u r c h a s e

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sagittis 

adipiscing diam integer risus non. Id in tellus sem scelerisque 

aliquet. At egestas nibh vel in arcu ipsum. At nibh varius enim


Sincerely, 

Keegan Lee

Hello there,

© 2024 Keegan Lee. All Rights Reserved. 

Unsubscribe from this list update subscription preferences


K e e G a n  L e e
Founder and CEO
North Carolina 27006

843-123-1234

A neat, basic email signature with just enough 

information and no unnecessary frills.
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G r a p h i c  E l e m e n t s

Ornamentals

Dotted Grid

Used as graphical ornaments in the 
background and placed on opposing 
corners of the frame to fill in the gaps and 
empty space in the design. It also acts as a 
visual enhancer that reinforces the brand in 

a subtle way.

Circular Brush Stroke

The circular brush stroke is used to symbolize 
movement, energy, and continuity. This 
organic form can evoke a feeling of fluidity 
and harmony. The brush stroke enhances 
visual appeal without overpowering the main 
content, creating a visually captivating 
backdrop that reinforces the brand.

Title Heading
Subheading

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Dolor nibh molestie venenatis ac pellentesque. Mauris 
adipiscing condimentum ultricies eget lectus. Morbi 
facilisis egestas consectetur molestie. 



Mi morbi duis semper tristique nibh a. Euismod et, ut 
pretium fusce. Lobortis malesuada risus, vulputate diam. 
Facilisis habitasse hendrerit bibendum porta. 

Contact Us

This is how they’ll look together.  

All text should have high contrast against the background and should not 

to be used on highly graphic images that greatly reduce readability.

H1
H2

Body 1

Button
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T y p o g r a p h y

Typescale

Scale Category 

H1
H2
H3
H4

H5

H6

Body 1

Body 2

Body 3

Button

Size

64 px

50 px

40 px

32 px

25 px

20 px

20 px

16 px

14 px

20 px

Weight

Bold

Bold

Bold

Bold

Bold

Bold

Regular

Regular

Regular

Bold

Letter Spacing

4%

4%

4%

4%

4%

4%

2%

2%

2%

10%

Case

Sentence

Sentence

Sentence

Sentence

Sentence

Sentence

Sentence

Sentence

Sentence

All Caps
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T y p o g r a p h y

Typeface

Avant Garde LT Book is a Geometric San Serif font. The design of this typeface is inspired by the Bauhaus Movement in the 

1920s. The characteristics of this art movement were the geometrical shapes, simplicity style, together with sharp & bright 

colours.



Overall, AvantGarde font serves as a powerful visual representation of a brand dedicated to fostering physical and mental 

health awareness, inspiring individuals to elevate themselves and pursue their dreams, and empowering young entrepreneurs 

to create positive change in their lives and communities.

SpecimenFont Weights

Regular

Bold

I tal ic

Bold  I tal ic

Aa Bb Cc Dd Ee F f  
Gg Hh I i  J j  Kk  L l  Mm 
Nn Oo Pp Qq R r  Ss Tt  
Uu Vv Ww Xx  Yy Zz

1234567890 !?@#$%&*
()’”_+={}[] : ;|/\>< , .

Aa Bb  Cc Dd Ee Ff  
Gg Hh I i  Jj  Kk  L l  Mm 
Nn Oo Pp Qq  Rr  Ss Tt  
Uu Vv Ww  Xx  Yy  Zz

1234567890 !?@#$%&*
() ’”_+={}[] : ;|/\><, .

AvantGarde

LT Book

C
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C o l o r

Palette

Midnight

Blue

Hex: 
#191970

R : 
G : 
B :  

25 
25 
112  

Pantone :

2747 C

c :

m : 
y : 
k:  

100

99 
23 
17  

Seafoam

Green

Hex:

#9FE2BF

R : 
G : 
B :  

159 
226 
191  

Pantone :

351 C

c :

m : 
y : 
k:  

36


0 

33 
0  

Royal Blue

Hex: 
#4169E1

R : 
G : 
B :  

65 
105 
225  

Pantone :

2726  C

c :

m : 
y : 
k:  

77


62 

0 

0  

Mint Green

Hex:

#98FF98

R : 
G : 
B :  

152 

255 
152  

Pantone :

7487 C

c :

m : 
y : 
k:  

37


0 

60 

0  

Honeydew

Hex: 
#F0FFF0

R : 
G : 
B :  

240 

255 
240  

Pantone :

621 C

c :

m : 
y : 
k:  

5


0 

7 

0  

Deep Slate


Blue

Hex: 
#3C4665

R : 
G : 
B :  

60 

70 

101  

Pantone :

5265  C

c :

m : 
y : 
k:  

83


73 
38 

24  

Golden


Yellow

Hex: 
#FFD700

R : 
G : 
B :  

255 
215 
0  

Pantone :

7405  C

c :

m : 
y : 
k:  

1


13 
100 

0  

Terracotta

Hex: 
#E2725B

R : 
G : 
B :  

226 
114 

91  

Pantone :

7416  C

c :

m : 
y : 
k:  

7


68 

66 
1  

Sandy

Brown

Hex: 
#F4A460

R : 
G : 
B :  

244 

164 

96  

Pantone :

714 C

c :

m : 
y : 
k:  

2


41 

69 
0  

P r i m a r y S e c o n d a r y T e r t i a r y
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Usage
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The Keegan Lee logo and its variations should never 
be placed on any image or design that connotes 
the opposite of its core values and branding.





No other visual element should intrude within the 
Keegan Lee logotype and may NOT be used “in-
line” as part of headlines, copy, or other 
typography. It should always be used as a stand-
alone element.





The logotype may be given to third parties for use in 
their communications. Third parties must also abide 
by the rules outlined here.



Stretched, distort,

or wrap

 Clip an image Placed on background colors

not it the color palette

Rearrange

Inline, outline, or stylized

Rotate, flip or tilt

Add effects

Mask using different colors

Placed on a heavily

graphic background

Do not

Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in Deep Slate Blue Background

L o g o

Variations
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Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in Honeydew Background

L o g o

Variations

L
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Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in Mint Green Background

L o g o

Variations

L
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Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in Royal Blue Background

L o g o

Variations

L
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Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in Seafoam Green Background

L o g o

Variations
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Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in Midnight Blue Background

L o g o

Variations
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Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in Black Background

L o g o

Variations
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Logomark

Landscape Orientation with and without the slogan

Portrait Orientation with and without the slogan

Logo in White Background

L o g o

Variations
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L o g o

Clearances
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Clearance from the logomark to the logotype is the 
same between the Words “KEEGAN” and “LEE”. 

Clearance around the logo for both the 
portrait and landscape orientations 
should be the same as the clearance 
between the logomark and the logotype.

Clearance from the logomark to the logotype is the same 
between the Words “KEEGAN” and “LEE”.

Portrait

oUTS IDE cLEARANCE

Landscape

The logo is broken down into two components, the logo mark and the logotype. Each can 
stand own its own and represent the brand, the logo mark representing the brand in a 
graphical form and the logotype representing the brand in a textual form.



The combination of both the logo mark and logotype creates a comprehensive visual 
identity known as the full logo. When paired together, the logo mark and logotype form a 
harmonious union, reinforcing each other's visual impact and communicating the brand's 
identity effectively.



To finish it off, adding a slogan on the full logo serves as a concise statement that 
encapsulates the essence of the brand.

L o g o

Breakdown
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lOGOmARK fULL lOGOlOGOtYPE

The logo mark or logo icon design is the letter combination of the brand owner’s initials, 

‘K’ and ‘L’ creatively crafted to be a visual representation of identity and individuality 

for Keegan Lee.





Simple, minimal, sleek, and professional. Evokes a sense of unity, balance, and visual 
harmony, ultimately leaving a lasting impression on viewers while reinforcing brand 
recognition and recall.


L o g o

About
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K
Keegan

L
Lee

K e e g a n  L e e
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Keegan Lee is a first-year honors student and the James R. Copland & 

Lillian G. Copland Scholar at The University of North Carolina at Chapel 

Hill studying Psychology (B.S.) and English (B.A.) with a concentration in 

medicine, science, and literature. She is the author of “60 Days of 

Disconnect” with Dr. Bilal Ghandour, Ph.D., and award-winning mental 

health activist. Keegan is the founder of a global mental health 

campaign, instructor and creator of a digital wellness program for 

parents and educators, and teaches innovation and creativity at The 

Leysin American School in Switzerland. 



She is currently serving on the youth boards at Mental Health America 

and The American Academy of Pediatrics. She has received grant 

funding and mentorship from Netflix’s “The Social Dilemma” and Tik-Toks's 

department of data security and safety by design to travel the world 

teaching the youth about how to build a more humane digital world. 

She has been featured in News Outlets such as National Public Radio 

and Discovery Education.



Keegan hopes to eventually receive a Ph.D. In Clinical Psychology and 

plans to focus her career on teaching, medical treatment, and 

advancing scientific knowledge through research. 


Who is Keegan Lee?

K e e g a n  L e e

B r a n d  g u i d e


